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Comparing Traditional Industry
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Build Atmosphere
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Demand For Floor
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Each Type Of PAW TOY Management Content And Form
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Touching Story
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Floor Plan
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Functional Plan
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Ultra—high Popularity
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High—end Brand Doll

JReBufEANE T FAT ML G L AR n i, R FJ/HN, BRMBESEIN, RAGRSFMEE, BEMacEE
Frid e BADU R E XACHE, i L ekl R A, BGERK M), JURBE SRR, AR O
APl T, KEwooweelldr N, WEERMMIR), MEIH, M E, RKEILEBAILE, A,
bieberfnh#, FHEAFE] W, JEFRHG HEEEFTIWIAKFEORDMIPN R HFEHAERE Jdt

JEREIRAL HLaS A KEASHL, BEERr AL, RS  dh R BT B AL -

Her, ofiiEm, HEBE, WEK, SMEREE, KEwoowee, I NMeFBERAIEIE, R EZEHIRK
%!

SR KR PEN R, KRB TESMED, EEICEANIMHEALm TS BEREERR, AMEF D EH %
R R AT R BT, I 2 AR T I Ea H5 0 (N 7 S A 52 tH AL di 22K, ORI 5] AL i T 32 A ) XU B s !

JR e B Dy i 25 52 it B U0 53 1 it R B 48, e TR Y S 4877 i, P AR AE T 0E I T i, 25 5K R0 ik 3R 15 — 381
7, A RerE H B R i i 2 e AT bR £ |




Y v Yy v Y v V v V on
e R W/ 18 v B o B B A

High—end Brand Doll

o e ). fMonchbichi

P
“PICTURES PRESENTS (. .G Mascot Accessories
)

Gentle”
Treasures




Yy v Y v Y v Y v vV vV
Melnfd /R RESITER

High quality brand partners

B p,:\‘}\
) |
k ! y

1 Sentle~ ZHUATAMAD
~ Treasures o

Since 2010

CREATIONS TENDRES ET DOUCES

,, y’ggﬁa'_ }

kepelon /
CREER S JesE woowee

SEPHORA'




LA / Y v Yy v
H TR/ £ g b A e 7 b A Bt

Business Model Design

vV Vv V v

*
.
.

.
A
a
g
N

e

FPawve World




Yy vV TV vV Y v g A
R FE ARG /A B e b AR 2

w et 5 A4 & T B N T 3
The World Of Paw Toy “+”




vV Vv V Vv V Vv V Vv V
R S /AT ) pe ME A 2 T e 11 77 MY B

Industry Chain Of Paw Toy
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Quality Of In—store Service
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The Ruch Machine Equipment




